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“
“

Social media should be more like a 
telephone and less like a television.

Amy Jo Martin, 

author of the New York Times best-selling book Renegades Write the Rules, Founder and CEO of Renegade Global
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Social Media: 
The Process

Reporting
Did it work?

Writing
It’s time to put 

pen to paper or 

find it authored to 

fit your need 

Brainstorm
So you want to 

post something on 

social media?



Brainstorming

• Be relevant. 
• Give people what they need, when they need it.

• You don’t exist in a bubble,

• So stay outside your bubble!
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Be relevant.
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Be relevant.
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Be relevant.



Get outside your (traffic safety) bubble.
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Write it or find it from good source (trafficsafetymarketing.gov) 

• Know your audience.

• Be genuine.

• Be consistent. 

• Don’t waste words. 

• Don’t create click bait.

• EDIT and PROOFREAD.

• And then have someone 
else check your work.

Who are you talking to? 
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Writing 

• Know your audience.

• Be genuine.

• Be consistent. 

• Don’t waste words. 

• Don’t create click bait.

• EDIT and PROOFREAD.

• And then have someone 
else check your work.

Be yourself! Anything else might make you lose credibility.
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Writing 

• Know your audience.

• Be genuine.

• Be consistent. 

• Don’t waste words. 

• Don’t create click bait.

• EDIT and PROOFREAD.

• And then have someone 
else check your work.

In posting schedule and in voice. 
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Writing 

• Know your audience.

• Be genuine.

• Be consistent. 

• Don’t waste words. 

• Don’t create click bait.

• EDIT and PROOFREAD.

• And then have someone 
else check your work.

You have seconds to grab followers’ attention.
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Writing 

• Know your audience.

• Be genuine.

• Be consistent. 

• Don’t waste words. 

• Don’t create click bait.

• EDIT and PROOFREAD.

• And then have someone 
else check your work.

Click bait equals loss of credibility. 
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Writing 

• Know your audience.

• Be genuine.

• Be consistent. 

• Don’t waste words. 

• Don’t create click bait.

• EDIT and PROOFREAD.

• And then have someone 
else check your work.

Mistakes live online… forever.
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Writing 

• Know your audience.

• Be genuine.

• Be consistent. 

• Don’t waste words. 

• Don’t create click bait.

• EDIT and PROOFREAD.

• And then have someone 
else check your work. Can what you wrote be interpreted in an unintended way?
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Reporting

• Gauge interaction

• Track Likes and Shares

• Read and interact with comments
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Current Samples



Static vs Animated



www.trafficsafetymarketing.gov

Bicycle Safety Child Safety

Distracted Driving Drug Impaired Driving
Drunk Driving First Responder Safety

Motorcycle Safety Older Driver Safety
Pedestrian Safety Rail Grade Crossing

School Bus Safety Seat Belt Safety
Speeding Teen Driver Safety
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NHTSA Free Image Library
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NHTSA Free Image Library



• Video: TV & Digital

• Audio: Radio

• Banner: Digital Display

Types of Assets Available

Ads



Types of Assets Available

Videos



Types of Assets Available

Graphics

1200 x 1200

Static & Animated

Facebook, X, Instagram
English & Spanish

1200 x 675

Static

English

1080 x 1920

Animated

Vertical Video
English
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• Media Plan

• Media Buy

• Letter to 

Law Enforcement 

Types of Assets Available

Additional Materials
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Types of Assets Available

Spanish Materials
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Types of Assets Available

Social Media

• Social Media Playbook

• Social Media Posts
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What has been one of NHTSA’s highest 
shared social media posts?
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Thank you for your attention.

Jeff Halloran

jeff.halloran@dot.gov


